Corruption Prevention
and Antitrust Law
at Springer Science+
Business Media
At a Glance
> E-learning modules to raise
awareness regarding competition and ethical conduct
> Customer:
Springer Science+Business
Media Deutschland GmbH,
Legal Department
> Target group:
Web-based training
programs are compulsory for
management-level staff and
employees from the areas of
Sales and Corporate Publishing, however are addressed,
in terms of content, at all
Springer employees.

Customer
Springer Science+Business Media is a
leading international publisher of scientific literature and a well-known
supplier of specialist publications. Its
55 publishing houses in some 20
countries in Europe, Asia, and the U.S.
employ over 5,500 staff.
Corporate Responsibility
Since Springer is a global company,
its employees face a wide range of
legal requirements and cultural situations. The company’s performance is
not only measured in relation to turnover and profit: It is just as important
for Springer to give life to its corporate
culture and take the social impact of
its own conduct seriously. Clearly
defined rules for professional conduct
in everyday professional life are
therefore important in terms of the
company’s reputation if it wants to be
seen as a reliable business partner
and employer.

Internal Code of Conduct
For this very reason, Springer introduced a code of conduct in 2009,
which highlights the legal and ethical
guidelines for everyday professional life
at Springer. In doing so, it aims to
protect the company and its employees from damage and liability claims.
The Springer Code of Conduct consists
of several guidelines which apply to all
companies and employees in the
Springer Group.
Compliance E-Learning
Based on the ‘Compliance in Competition and Antitrust Law’ CoC guidelines, digital spirit developed both
e-learning
modules,
‘Corruption
Prevention’ and ‘Antitrust Law,’ for
Springer. Both web-based training
programs provide more information
about the Springer Code of Conduct
and increase awareness for the pitfalls in everyday professional life.

Moreover, they help employees, by
means of examples, exercises, and
case studies, to develop a deeper
understanding
of
compliance
matters, critical situations, and their
respective solutions.

Customization of Tried and Tested
Basic Products
Building on the digital system
e-learning programs already tried and
tested in practice, the basic products
have been adapted to Springer’s
needs as part of a customization
project. Thus, the relevant learners
across the world could be addressed
uniformly in a legally binding manner
simultaneously and as appropriate to
the respective target group. The
e-learning programs, produced in
German and English, have been available to all Springer employees on the
Springer learning platform ‘Sproodle’
since the beginning of December 2011.
Corruption prevention
After
completing
the
approx.
60 minute e-learning program,
employees will have a basic
knowledge of the key legislation in the
fight against corruption and will be
able to assess up to what point their
conduct and that of Springer is within
the law and where a gray area
begins. Moreover, they will understand the consequences of any violations of applicable legislation for both
themselves and for Springer.

Other international legal norms such
as the U.K. Bribery Act and FCPA are
also dealt with in the e-learning program. Another important point is the
designation of a contact partner within
the company as the e-learning
program is not a substitute for legal
advice, but is intended to encourage
employees to contact the Legal
Department if in doubt.
Antitrust Law
In order to be able to recognize
critical situations, employees examine
the subject of antitrust law in this elearning program, which also lasts
approx. 60 minutes, and develop a
sense for the rules of competition.
After working through the program,
they will know the central rules of
antitrust law that are applicable to all
Springer employees worldwide. Employees should also be able
assess the legal limits and also
understand the consequences of
violating these limits. A particular
request from Springer was to encourage employees to contact the Legal
Department in the event of questions
or uncertainty in order to jointly find a
helpful and, above all, legal solution

for all parties concerned. For Springer,
the basic product ‘Basics of Antitrust
Law’ has been used by digital spirit in
the industry-specific version for publishing houses and media companies. Noerr LLP, in cooperation with
digital spirit, was on hand to offer
advice with the adaptation to Springer content and requirements.

“digital spirit has supplied us with
two excellent modules on this subject and we are extremely pleased
with them. The positive feedback
from users has also confirmed that
we have found the right partner for
compliance e-learning in digital
spirit, and we look forward to working with the company on other
e-learning modules.”
Nina Schwarzweller, Training &
Development Manager &
Dr. Olaf Koglin, Legal Counsel,
Springer Science+Business
Media

